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Analysis of the Marketing Strategy of "Agricultural Products + Live Streaming”
from the Perspective of Rural Revitalization
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Xinjiang University of Science and Technology, Korla, Xinjiang 841000

Abstract : The implementation of the rural revitalization strategy has created broad opportunities for the
"agricultural products + live streaming" marketing model, which helps adjust and optimize rural
industrial structures. It expands sales channels for agricultural products, raises their added
value, increases farmers' income and fosters local talents, thus playing a vital role in advancing
comprehensive rural revitalization. At present, the live streaming marketing of agricultural products still
faces various deficiencies. It is urgent to optimize marketing strategies by building agricultural product
IPs, establishing innovative marketing paradigms, cultivating live streaming practitioners, improving
logistics systems and advancing integrated industrial development, so as to inject new momentum
into rural revitalization. On the basis of analyzing the practical significance of "agricultural products +
live streaming" marketing, this paper adopts a problem—oriented approach and puts forward relevant
promotion strategies for reference.
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