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Abstract : The digital economy has become an important engine for global economic growth. The European
Union has been continuously promoting the digital single market strategy. Spain, relying on its well-
developed digital infrastructure, has achieved rapid development in the e-commerce industry and has
become an important cross—border trade hub in Southern Europe. This paper uses literature analysis,
data statistics, and cross—national comparison methods to systematically review the development
process, market structure, and driving factors of Spain's e—~commerce industry, analyze its impact on
EU cross—border integration, Asia—Europe trade, and regional retail supply chains, and discuss issues
such as uneven logistics development, complex regulation, digital divide, and platform monopoly. The
research shows that under the promotion of EU policy support, the popularization of mobile digital
technology, and changes in consumption habits, the scale of Spain's e-commerce has continued to
expand, with foreign comprehensive platforms dominating, and local vertical e—~commerce steadily
developing through differentiated competition, promoting EU cross—border circulation and the digital
transformation of traditional retail. Based on this, this paper proposes optimization suggestions from
the perspectives of government policies and enterprise operations, providing references for improving
digital trade theory and China's layout of cross—border e-commerce in Southern Europe markets.
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