RS BB A TP SR B TR Y B SR N

e
STEMERRIVSR, $TF AUT 332000
DOI:10.61369/ECE.2026060001
] E . ZEBERRAZVREHFRE. FEFERUENNEERZREZR, AXZEMEENKREBTILERS ATE
#ER, BARNERREFREMRSHANS, NEENES. RETHT. REEANERESSERE, YN
EiEy. HESl. SoE%. ERMASTUANR, FESEESRFRTSIEMNNESR, RNAEE
BRI, HREXGH. IMNERREEHFEREMLEKRE, EHFURERFZER, HHZENERATEELE, B
FE LSRR,
X @ REEERE; BRESE GEREE; ATSR

Specific Practice and Application of Case Teaching Method in Brand
Management Teaching
Li Zongping
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Abstract : Practical empowerment serves as a vital teaching approach to improve the teaching quality of
professional courses and consolidate students' vocational competence. Based on the development
of the brand industry and talent training demands in the new consumption era, this paper conducts
research on the application of case teaching in the Brand Management course. It constructs a
complete teaching implementation process covering pre—class preparation, in—class discussion
and after—class review, and divides diversified application scenarios including basic teaching, skill
training, comprehensive cultivation and ideological and political integration. Immersive case teaching
is carried out centering on domestic brands. Meanwhile, optimization strategies are put forward from
the perspectives of case resource construction, teaching model innovation and evaluation system
improvement to perfect the teaching system in an all-round way, help students form systematic brand
thinking and enhance their practical professional literacy.
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