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Abstract : Live—streaming e-commerce, an important emerging format in the digital economy, has become a key
driver of expanding domestic demand, promoting consumption upgrading and facilitating the high—
quality development of the digital economy. Featuring authentic and intuitive content presentation,
it shortens consumers' decision—making time and builds in—depth value links among live streamers,
brands and users.Nevertheless, with the rapid expansion of industrial scale, irregular business
behaviors have emerged, and the decline in consumers' purchase intention has become increasingly
obvious. Common industrial problems including inadequate professional capabilities of live streamers,
simplistic live broadcast scenarios and imperfect after—sales service systems keep weakening
consumers' willingness to purchase.Based on the actual situation of the industry, this paper puts
forward optimization countermeasures from three aspects: implementing qualification assessment
mechanisms for live streamers, optimizing live broadcast scene settings and improving the after—
sales guarantee system. It aims to boost consumers' purchase intention, standardize industrial
operation norms, and provide theoretical references for merchants and live streamers in live—streaming
e—commerce to adjust operation strategies and improve user conversion efficiency.
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