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Digital Intelligence Empowerment in Cultivating Students’ Creative Aesthetic
Ability in Secondary Vocational E-commerce Visual Marketing Design Courses

Wu Julin
Jiangsu Xiangcheng Secondary Vocational School, Suzhou, Jiangsu 215100

Abstract : With the comprehensive penetration of digital intelligence technology into all fields of the e~commerce
industry, e-commerce visual marketing design has gradually become a core practical course
for secondary vocational e—-commerce majors, undertaking the mission of cultivating students'
comprehensive abilities including visual design, aesthetic creation and e-commerce operation. The
popularization of digital intelligence technology has opened up a new path for the teaching reform
of secondary vocational e-commerce visual marketing design. New digital and intelligent resources
represented by Al design tools, digital material platforms, intelligent aesthetic evaluation systems and
virtual simulation teaching scenarios can break the constraints of traditional teaching and cultivate
students' creative and aesthetic abilities in an all-round way. According to the teaching characteristics
of secondary vocational e-commerce majors and students' cognitive rules, this paper analyzes the
existing problems in the cultivation of students' creative aesthetic ability in current course teaching,
explores the significance of ability cultivation empowered by digital intelligence, and discusses
diversified cultivation approaches suitable for secondary vocational teaching practice. This study
aims to optimize the teaching mode of e-commerce visual marketing design courses and continuously
improve students' aesthetic quality and creative design competence.
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