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Research on the Innovation of State-owned Enterprise Publicity and
Ideological Culture to Boost Employees’ Cultural Identity and Enterprise
Centripetal Force

Zhao Xu
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Abstract : Against the backdrop of state—owned enterprise reform in the new era, traditional publicity work can
hardly effectively foster employees' cultural identity and rally the centripetal force of enterprises. This
paper analyzes problems including rigid publicity and education models of state—owned enterprises,
insufficient exploration of characteristic resources, and superficial digital integration. Drawing on
ideological and political practice cases from state—owned construction enterprises, it proposes
innovative implementation approaches from the perspectives of scenario—based ideological and
political education, exploration of industry—specific culture, and dual digital-intelligent communication
channels. The study finds that innovations in publicity, ideological and cultural work can break down
barriers between theory and practice, mobilize enterprises' red cultural and craftsman spirit resources,
build an all-domain education system via digital carriers, continuously strengthen employees' sense of
belonging, boost internal centripetal force of enterprises, and provide practical references for corporate
cultural development.
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