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Analysis on the Youth-oriented Communication and Marketing Strategy of
Intangible Cultural Heritage and Cultural Creation in University Scenarios
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Against the backdrop of the youth—oriented inheritance and scenario—based cultural communication
of intangible cultural heritage (ICH), traditional ICH faces practical dilemmas including solidified
communication forms, disconnection with young audiences and insufficient practical transformation.
As the core scenario for youth cultural communication, universities serve as a crucial carrier for ICH to
break through traditional boundaries and gain popularity among young people. Taking Chang'an Tang—
style ICH culture and wheat handmade craftsmanship as the core carriers, this paper focuses on young
university audiences and explores innovative practical paths for the youth—oriented communication of
ICH culture. Based on the circle attribute, communication advantages and consumption characteristics
of university scenarios, combined with the practical processes of cultural and creative product
design and development, content innovation and youth—oriented marketing, this paper sorts out the
prominent pain points in current youth—oriented ICH communication, such as serious homogenization,
weakened cultural core and insufficient youth interaction. Through practical exploration including the
design iteration of Tang—style wheat cultural and creative products, campus scenario implementation
and new media—based youth—oriented marketing, this paper summarizes an innovative practice path
for ICH communication featuring youth—oriented translation of cultural connotation, scenario—based
adaptation of product carriers, circle—based penetration of communication channels and interactive
innovation of marketing modes.

intangible cultural heritage inheritance; youth-oriented communication; cultural and
creative development; university scenarios; youth-oriented marketing
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