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Research on the Practice of AIGC Technology Empowering the Teaching
Reform of Advertising Design Courses in Colleges and Universities
Tang Zixun, Wu Shili, Peng Di
College of Fashion Design, Chengdu Vocational University of the Arts, Chengdu, Sichuan 611433

Abstract : Traditional advertising design courses in domestic universities are plagued by rigid teaching
modes,insufficient practical and creative abilities among students,outdated teaching content
disconnected from industrial development,and slow integration of digital technologies.Conventional
teaching methods can no longer meet the talent training requirements of the advertising industry in
the intelligent era.Centering on Artificial Intelligence Generated Content(AIGC)technology,this paper
explores its compatibility and educational value with advertising design teaching.It proposes reform
approaches from four dimensions:curriculum content restructuring,teaching mode innovation,practical
training platform construction,and competency development for teachers and students.The study
also analyzes obstacles in reform implementation,establishes principles for balancing technological
application and original creation,builds a comprehensive assessment system and long—term content
update mechanism,and creates a new human-machine collaborative teaching model,aiming to
cultivate interdisciplinary advertising design talents equipped with creative thinking and digital literacy.

Keywords : AIGC technology; advertising design in universities; curriculum teaching reform; digital
teaching; talent cultivation
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