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Analysis of Dilemmas and Countermeasures in University Recruitment
Publicity in the Era of Digital-Intelligent Media
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Beijing Vocational College of Agriculture, Beijing 100031
Abstract : With the rapid popularization of big data, artificial intelligence, and short—video new media, educational
communication has officially entered the era of digital-intelligent media. The diversification of new
media communication channels, the fragmentation of communication content, and the precision of
communication audiences have completely transformed the traditional university recruitment publicity
model. Recruitment publicity is an important work for university brand building, student source
expansion, and talent reserve, directly affecting the school's development and the quality of student
sources. Currently, the recruitment publicity of some universities has not yet fully adapted to the
digital-intelligent communication ecology, with problems such as serious homogenization, insufficient
precision, low content quality, and lagging public opinion response. Based on this, this paper proposes
targeted optimization strategies to provide references for the high—quality development of university
recruitment publicity work in the new era.
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