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Research on the Problems and Countermeasures of Rural E-commerce
Development in the Context of Digital Economy
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Abstract : Digital technology has continuously integrated into all aspects of agricultural production, agricultural
product circulation, and rural consumption. Rural e—~commerce has evolved from a single online sales
channel for agricultural products to a comprehensive industrial platform that integrates agricultural
production organization, full-chain supply chain management, regional brand promotion, and rural
convenience services. This business model effectively connects the channels for agricultural product
exports, extends the upstream and downstream industrial chains in rural areas, and is an important
support for promoting rural revitalization. Currently, China's rural e—~commerce development still faces
many problems such as large disparities in urban-rural digital infrastructure, incomplete logistics
support, lack of standardization for fresh agricultural products, weak operation of characteristic
brands, shortage of professional e-commerce talents, and incomplete platform supervision
mechanisms. This paper conducts a systematic analysis based on the development foundation,
industrial value, and existing pain points of rural e—~commerce, and proposes targeted optimization
development paths from four dimensions: infrastructure and logistics upgrading, standardization
and branding construction of agricultural products, talent cultivation, and long—term supervision of
platforms.

Keywords : digital economy; rural e-commerce; agricultural product circulation; county-level commercial
system; rural revitalization
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