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Abstract :

This paper conducts an in—depth discussion on the methods and paths for enterprises to carry out

product promotion. It first analyzes the significance of product promotion and prevailing challenges.

Then it elaborates on conventional promotion approaches including advertising, personal selling, sales

promotion and public relations promotion, alongside an analysis of their respective advantages and

disadvantages. On this basis, it focuses on new promotion paths in the digital era such as social media

promotion, search engine optimization & marketing, content marketing and e—-commerce platform

promotion. Meanwhile, the importance of integrated marketing promotion is highlighted, namely the

organic combination of traditional and emerging promotion methods. Finally, with practical case

analysis, this study provides references for enterprises to formulate scientific and effective product

promotion strategies, helping businesses raise product visibility and market share amid fierce market

competition and realize sustainable development.
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