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"The Performing Arts Economy + Youth Opera”: A Study on Innovative Models
in Zhejiang’s Opera Performance Industry and the Development

of the Youth Consumer Market
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Zhejiang Vocational College of Arts, Hangzhou, Zhejiang 310051

Abstract : As Zhejiang Province advances its initiative to build a culturally robust province at a high level, the
intangible cultural heritage economy and performance—based economy have emerged as pivotal
drivers for upgrading the cultural industry, creating favorable conditions for the dynamic preservation
and market—oriented transformation of traditional opera. With profound cultural heritage, diverse
theatrical genres, and a well-developed industrial ecosystem, Zhejiang's opera sector possesses unique
developmental advantages. However, current challenges include rigid dissemination models, inadequate
commercialization strategies, declining engagement among young audiences, and insufficient internal
growth momentum, particularly highlighting a significant disconnect between cultural preservation and
market development. This study examines youth—oriented opera from a research perspective, integrating
Zhejiang's operational realities and cultural tourism landscape to identify bottlenecks in the opera
performance industry. It explores innovative approaches to redefining audience—performer relationships
within emerging performance spaces, investigates localized integration pathways for "performance
economy + youth opera," and establishes cultivation frameworks tailored to the younger demographic.
The findings aim to facilitate industrial transformation in Zhejiang's opera sector, stimulate youth cultural
consumption, and provide theoretical insights and practical recommendations for preserving local opera
heritage and advancing cultural provincial development.

Keywords : performing arts economy; youth opera; opera industry; innovative models; youth
consumer market
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