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Abstract :

Keywords :

Under the guidance of the dialectical unity of "soul vein" and "root vein" in Xi Jinping Thought on
Culture, the party building work in Chinese medicine universities urgently needs characteristic carriers
that integrate political guidance, professional education and cultural inheritance. This paper takes the
"Red, White and Green Three—color Garden" party building brand of the Department of Traditional
Chinese Medicine, Chengde Medical University as a research case, integrates interdisciplinary
theories such as identity theory, organizational behavior theory and brand management theory,
and systematically explains the three—dimensional connotation and construction logic of "red for
casting soul, white for refining profession, and green for inheritance". Combined with 819 college
students' questionnaire survey data, this paper analyzes the current situation, effectiveness and
prominent problems of the integration of party building and Chinese excellent traditional culture, and
constructs a complete practical path from the dimensions of theoretical empowerment, curriculum
integration, practice cultivation, cultural communication and mechanism innovation. Research shows
that this brand effectively realizes the collaborative cultivation of political identity, professional identity
and cultural identity, providing a replicable and promotable practical paradigm for the high—quality
construction of party building brands and the in—depth integration of cultural education in Chinese
medicine universities in the new era.
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