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Abstract : The ideological and political education in colleges and universities is an important way to guide
students to establish a correct world outlook, outlook on life and values, and it is also the main basis
for college students ' ideological and moral cultivation. Under the background of comprehensively
promoting the construction of " curriculum ideological and political education, " " Advertising " as the
main course of marketing major, is very important in theory and application, and because its research
object is advertising, it has become a force that integrates into modern life, has an important impact on
social and economic development, consumer behavior, cultural trends and values. Therefore, adding
ideological and political education to the teaching of ' advertising ', integrating the ideological and
political concept and the value transmission function of advertising, will directly affect the establishment
of students ' correct values and the formation of professional ethics. Therefore, based on the
perspective of professional courses, this paper comprehensively sorts out the methods, experiences,
effects and current problems of ideological and political teaching in the course of ' Advertising ',
analyzes the necessity of adding ideological and political content, and puts forward new ideas and
new methods to promote the ideological and political construction of the course, in order to provide
reference for cultivating marketing talents with both professional skills and good moral character.

Keywords : course ideology and politics; advertising studies; innovation in teaching methods; ideological
and political elements; value guidance
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