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An Appraisal Theory Perspective on Analyzing the Deployment of Engagement
Resources in Live Streaming Promotion Discourse

Wang Yanfang
School of Foreign Languages, Southeast University, Nanjing, Jiangsu 211189

Abstract : As an efficient marketing tool, live streaming plays a significant role in brand promotion. Based on
the engagement system of Appraisal Theory, this study focuses on the promotional discourse of
Joyce, an English live streamer for cross—border e-commerce, during her live broadcasts of laser
consumables. The video content was transcribed into a text corpus of approximately 5,400 words,
and the engagement resources within it were manually annotated using the UAM Corpus Tool.
The results indicate that Joyce primarily employs dialogic expansion resources, particularly the
accommodation strategy, during her live streams, with a higher frequency of use compared to dialogic
contraction resources. Nevertheless, both types of resources collectively serve the goal of promoting
products. The findings of this study not only deepen the understanding of live streaming discourse for
laser products but also provide practical references for relevant practitioners.
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