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The Brand Communication Value of E-commerce Packaging Design from the
Perspective of Visual Communication
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Abstract : The rapid development of the e-commerce industry has changed the scene boundaries of commodity
circulation and brand communication. As a direct contact medium between commodities and
consumers, packaging has transformed from the original basic functional packaging into packaging
with the functions of brand visual communication and image building. Visual communication is a major
form of modern design. Through the combined use of visual elements such as color, graphics, layout,
and font, it endows e—commerce packaging with unique aesthetic characteristics and communication
properties. From the perspective of visual communication, this paper starts from the particularity of
e—commerce consumption scenarios, analyzes the communication value of e-commerce packaging
design in brand image building, brand cognition deepening, brand word—-of-mouth creation, and
brand culture transmission, and explores the ways in which visual communication design helps brand
communication of e-commerce packaging. It provides reference for e-commerce brands to enhance
market competitiveness and achieve long—term communication through packaging visual design.
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