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From "Symbol under the Gaze” to "Empathetic Narrator”: Transformation
of Spectatorial Relations of Women in Calendar Posters and China-Chic
Advertisements

Wang Kuang, Peng Haolin, Xie Shangdong
Guangdong University of Foreign Studies, Guangzhou, Guangdong 510006

Abstract : Taking Zheng Mantuo's calendar posters and Florasis advertisements as core research objects, this
paper compares differences in visual presentation between the two types of advertisements through
analyzing female images in terms of posture, sight line, composition and contextual arrangement. The
study reveals that female figures in calendar posters mostly follow an exhibition—oriented structure
designed to be gazed at, whereas females in contemporary China—Chic advertisements lay more
emphasis on setting, movement and emotional expression and carry increasingly prominent narrative
features. Further discussion linked to shifts in media environment indicates that the transformation from
print media to digital communication has altered advertising viewing patterns and visual organizing
logic, facilitating the transition of female images from aesthetic commodities for display to vital visual
carriers constructing brand cultural context.
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