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Abstract :

Keywords :

Education-Application Integration
Liang Jiawen
Guangxi Logistics Vocational and Technical College, Guigang, Guangxi 537100

With the implementation of the rural revitalization strategy, the tea industry has achieved large—scale
development, and the brand building of regional characteristic agricultural products has become an
important way to enhance industrial competitiveness and increase farmers' income. As a tea product
with high quality and regional characteristics, Gangnan Black Tea of Guigang City boasts profound
cultural heritage and great development potential. However, in the current development of the tea
brand, there still exist problems such as weak brand influence and imperfect collaborative mechanisms.
To better solve these problems, it is necessary to transform the existing brand construction and
development mode. The industry—education—application integration model emphasizes cooperation
among universities, enterprises and the government, and supports the brand building of regional
characteristic agricultural products through resource integration. Taking the brand building of Gangnan
Black Tea as the research object, this paper deeply explores the development paths of Gangnan Black
Tea brand construction from the perspective of industry—education—application integration, so as to
provide references for relevant research and practice.
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