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Innovation in Marketing Strategies for Power Supply Enterprises under the
New Power Market Environment
Tian Jie
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Abstract : With the advancement of power market reforms and the development of the new power system,
power supply enterprises face three major challenges: market competition, evolving customer
demands, and innovative profit models. This paper examines the limitations of traditional marketing
approaches in product development, pricing strategies, service delivery, and digital transformation,
in light of the characteristics of the new power market. It proposes innovative marketing strategies
across six dimensions: product offerings, pricing mechanisms, distribution channels, service quality,
technological integration, and talent development. By implementing diversified product portfolios,
differentiated pricing, omnichannel services, integrated energy solutions, digital and intelligent
transformation, and robust talent development initiatives, this study aims to facilitate the transition of
power supply enterprises into comprehensive energy service providers, thereby enhancing their market
competitiveness and contributing to the high—quality development of the power industry.
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