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Abstract :

Driven by national policies such as consumption transformation and rural revitalization, the regional brand

building of agricultural products has emerged as a crucial avenue for agricultural products to break free

from the "high—quality but low—price" dilemma and achieve value enhancement. Based on the actual

situation of regional brand building and product premium of agricultural products, this paper systematically

analyzes its development effects and existing problems, as well as its differential characteristics and

key influencing factors. The study finds that through precise positioning, quality control, communication

empowerment, and subject collaboration, the brand premium of agricultural products can be enhanced in

multiple dimensions, promoting agricultural efficiency and increasing farmers' incomes, thereby providing

references for the high—quality development of agricultural products.
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