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Brand Building and Communication of Nanmiwan Marathon Event from the
Perspective of Red Sports
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Abstract : The Nanniwan Spirit, an important spiritual asset forged in revolutionary ideology, is the concentrated
embodiment of self-reliance and hard work. With the advancement of the national fitness and
Sports Power strategies, sports events have gradually become an important carrier for local cultural
communication and economic development. Exploring the brand construction and communication of
the Nanniwan Marathon from the perspective of red sports not only helps carry forward the red gene
and promote the inheritance and innovation of red culture, but also facilitates the in—depth integration
of sports and tourism, driving the development of local economy and culture. Based on a review of
the research status at home and abroad, this paper combines the theories of brand communication,
sports tourism and digital communication to explore the brand construction paths and communication
strategies of the Nanniwan Marathon, puts forward the innovative models and application values of
event brand shaping, and provides a reference for the development of red sports events in Shaanxi
Province and even the whole country.
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