FriH s = MR LR B s RS
SKiE
WERTHEIRER =R, LLIZR ¥R 250103
DOI: 10.61369/VDE.2026050042

i E . BEZHARAEEEN, REEETHEALRPERARONIGEERK, E58 T IEIGM SRR Rk
R RENZLGE, ILFESFASERIZIAE, AETRENTUFRRERERE, ESKRIENMEIG=R
SIFSHIARRET . MBFRUEREZH, EHEXASHEBREEFLENASIEIE, AXETHHEENZLNIR
5R#EE, BEMUFERIFAIARMREHEBERNSSIES M, W2 “TReIINgit - RRFERHUEE - 2%
BATE” Z(U—FNhRARER, RHEEEH/NETIEISZFSERIMERRE, HESRIKERES 1L
REAARHFREERE, ALFENELERTIFISRELRERERLSESIRKIES)

X B | WEE; RIS tIINgh; mEERG; EEERTE,; RIBEREE

Research on High-Quality Development of Light Industry Against the
Background of New Consumption

Zhang Hui
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Abstract : With Generation Z becoming the main consumer force, China's consumer market has entered a
new consumption era centered on user demands, and the traditional light industry is facing the core
proposition of transforming from manufacturing—driven to brand—driven. Shandong Province, as a
major light industry province in China, has a complete industrial system and profound accumulation.
However, most light industry enterprises still face the practical predicament of disconnection between
product innovation and market demand, weak brand rejuvenation transformation, and mismatch
between marketing models and new consumption trends. Based on the core connotation and evolution
logic of new consumption, this paper conducts an empirical analysis of the current development status
and transformation pain points of the light industry in Shandong Province, constructs a three—in—one
collaborative upgrade framework of "product innovation design — brand youth—oriented operation —
marketing model transformation”, and proposes transformation paths suitable for small and medium—
sized light industry enterprises and time—honored enterprises. From the perspective of vocational
education empowering industrial development, safeguard measures are proposed to provide
theoretical references and practical guidance for the high—quality development of the light industry in
Shandong Province and even the whole country.

Keywords : new consumption; light industrial products; innovative design; brand rejuvenation; trans-
formation of marketing model; vocational education empowerment
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