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Research on the Spatial Design of Tourist Souvenir Shops Based on the POE
Theory: A Case Study of the Dragon Head Bay Portuguese Village in Macao
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Abstract : Tourism souvenirs are closely related to the city's culture and are an important industry in the

development of Macau's soft power. Based on the post-use evaluation (POE) method and related

theories, this study uses the Vientiane Gallery Bookstore, a tourist souvenir retail store in Macau's Lung

Wan Portuguese Creative Gallery, as an example, and uses a variety of research methods to validate

the problem. This study is a useful reference for architects, designers and managers of such facilities.
Keywords : space design; post-use evaluation; retail stores for tourist souvenirs

. B= 5, OGEE TN Wheeler 5 “POE” % X
H S BN — BN AT R o EE A WL
B NIEPRIRRAET, UFRAST R, [FIIRIZS  Preiser Ko FlE PR SO @l A1 IS BRI E T R G
R e R e s 87 S AR TIC 0 RIS = W /S /2 Z [ = ot 0 DU ERP A -7k 7)< )42 I R O el e R e
HSZE RGN, HRTIRIEL TSRO TR AR X SR A AR SO T ROt R
TRRHIEEFAZT], SRS LR TR I sz 2 TR i

JAESTTZE SIS RIS, SR R E e TP =. EF POE Btk L S SEETEISITRE
ALY SRS SIS PN o N e DN I P EE IS 7
FREB B R ETERIUR S LRER . RS Haiilzim 2 (—) &F POE EitHIMRIE SRmET @R
SHFEIET, FEMOATEFTTERA SN FX I A A S Y 5 BT SO0 N 5 T8 AT R SC

FFEK, Wi — R E RS AL R ARG . T Bk, SRR RA SRR T, RSSO s A TR R, 15
ZRM B TE AT, ABEEERIERE, ECAR  MERSIHRHASKIIBIZE T m. AR, T IRIFS & M EIE
534 F. KLY EMTE R E AW, (AR POEMIERBARIEE A, % “POST-OCCUPANCY
DRGSR RS T E RN . N T %%  EVALUATION OF A UNIVERSITY SHOPPING MALL
BERY, TIZEN R R4S, XLy FACILITY” BEAGE T RS B — s, ERIpi £

EATHIAE R R 5 T, BRI, SRR AL, R SRR, [T
HE . BHELOIKK” SEHERRIE 0N TR BRI R R

—. WX i, HEMPDNEREA T A TREGE L
IR L350, PR 22 TR H ST R 2507 T2 P
(— ) POE B&A: MRS BT RS, E 19604E RISk, AR I HF 32

“POE” &3 “Post Occupancy Evaluation” WEFEEgE 23 [EFZEE R FNE R EZ T NI, R Bar

Copyright © This Work is Licensed under A Commons Attribution-Non Commercial 4.0 International License. | 055



FERENEFE | SKILLS TRAINING

R TAT R, BRI T T S e 6 i A A B 38 S
(Aubert—Gamet & Cova 1999),

RIS A B POE RUMSRBIITR & D, A5
FEAPFERCAIUTR SO, HRIR POE 2 TR AT TR 4 &
s S 3 TR AR

(Z) &F POE Btk L SR EEER RIS ITHIE
WHRE

ARG TR WL & B S B AR IO T LM
BEISK, XELELRTT AR, BT BORMERBZRFI L) AE i aR 2t
Ko HARMEREESROSE R RS IR SR Y, DrREMEEDR
CATZE A ) BIEGRIT B GRS . 5 —T7Ta, HIRefise
BER AR R AR R R

WS TG R EE R, 2o SO R AT SE, RS
[ATEREANA T 2 AN RS 0 A PPN R R, 12 JEIRIT
% (AHP) WERIEHE, AT IRIFL &M F E RN E
TNFETR N BFRZE . ENE (5A—Z8FR ) FrENE (14
DGEERR) =ANER ARUTFNERIERE . bk, a5 HAf
& Bh8akt . EENGRARESIX FHAGENE, Tt 14 S ERPFEN
TRERIENT, BERoezn (K1) Fos, SR R R ER S
BN, AR R N PR AL R IR 55 BN

b

EPT ] EX L TRAR
| e wnze

TREGEE  ENRBAS ,f

_\_'—ﬂ Bt WL |

E1 iR SRTEETMEN (CRR: (FEE%R)

(=) EF POE BiLHiRiF L S mEEEER N EIZ T
ARikHE

IR A2 T IR TR AT A2 (B12) HEfTifss, H
JEHZ RIS ERS A, IR 2RIz —, &
BURHE 5 TS0 5 ELA TR 7 =R e B A 2 T R4l
SR, AR OIS I O R TS iR S R - TR
JiE45 )2 —Universal Gallery & Bookstore” , &EELESHET ., P
JEFRIFLC &ML G A —BEEHENSOER, 2%
FAFETRTIRWELL SN ; TN ZORRIZS Al R s
IS AN TS 2R A X B SRTEARLY 350 nf, AR
T a e, AaZ, RN, LaWATER, R
NARELE, AN, SN R, ™

E2 eraritlEesiym (BRRR: (FEEE)

M. RFCSmEEEERSFISAEREIT R

(—) &F POE BiEWNikiFL SmEEEER = RIG AR
RAEiEA

L iz e AR 27

EHEEN AR CISRBIANITHL, DIHRE K
YA A RIEE R I RS AL SR Y, T3 H H R E AR 2
MM

2. IBVTRIERITEI

T B S Tk i g AT T S RS, BRLE
TTREERTT TIRAEN S, SRR ik, DriRad 4
FIRTAFERER . PR B, DT e T RIS A
[FIFREET AT . EIEREAZ

3. SRR T T

EFRA TS (Likert Scale ) [T B4R
PPN AL R, e s igdels. WERERET
—IEREPEER, RN MBI T 4N, AR
S, R VU T AN T A ECEAE

et UG HAE R Ve

MR HH AR THRLSTEL
BT SSS 5 4.5-5
WSS 4 3.50—4.49
BWE S 3 2.50-3.49
AN D 2 1.50-2.49
AN SD 1 0-1.49

( =) BF POE ERXNKFL SREEEENTRIZ AT
nEath

EHFBHATINE, ZERAREOINE R NEE T —
FEHT . BRI, DX A BB BRI ST T2 &
i, IEREMRISE RIE AR AR RS . AR I R E N
AR E G ITE, EE AU LMEE R 77
R T AN, DADUE A S AR i st
Frigst. e MBS FIZ TGN AR A 2 A R
%, SEREERICREEN, Ba RO E PRI REIE,

HERESTER

ARG KT G 4207, MR EIE T T g0 fAt
B PR 14NN A E N RIS A A, 2
FASF RIS IR T e SR B 2 AR PPN A TR
[, RUITEAL TR AR, JCHAER SRR R P s
PPN 2 N P& B X =T TR0, D X BRI THT L
W BRI, TR BRI R R 5 U Y

P 2 AT RB R J L

A TR PRSI SE | R
s sD| D | s |ss|sss
HESHERE 366 | SS
Lt [ 1 o] 726 [ 5 | 387 [ ss

056 | Copyright © This Work is Licensed under A Commons Attribution-Non Commercial 4.0 International License.



2. s pRTE 1o |[11] 17 ] 10| 39 SN
SEMEEBRAME | 1 | 2 | 14| 19 | 3 | 354 SS
4. PR O 4 |16] 18| 1 | 341 S
5. #ENIRE 0| 2|16 21 0 | 349 S

6. ENIIIAFEE | 0 | 0 | 12| 24 | 3 3.77 SN
LR 3.66 SS

7B 0|2 |16 16| 5 | 364 SN

8. e fr O | 1|16 17| 5 | 367 SN

HrHEHEELR

2R 3.54 SS

9. Ji T T2 (12] 15| 7 | 359 SN
10. 7 B HRHES 1] 4|15 13 6 3.49 S
Z3 A1 3.31 S

11 SRS 1913 13] 3 | 321 S
2. \imshsigit | 1 | 5 | 16| 13 | 5 | 341 S
2[R 3.09 S

13 BRI ESR | O | 8 | 18 | 11 2 | 318 S
14. HEIGURSEE. 118 2| 6 2 3 S

7. SSS=IEWE; SS=iHE; S=EHE; D=TOAE; SD=IERTWE.

REAHIARERAISH:

(1) HEXTIZBEIE AT RS, #E A
EERMISL, AR A RIS T TR R 2. S
PP BRI, KA BRI AR, 7
M RAEA . ATRENZOR T B AP e, PR R )
CEESAMIL, ST R T R

(2) ViSRRI T RO IRl (Rl
N EAK/3) SRR BB Bz G A¥ish
LN, M LR EE TR, SRR T IE.,

(3) P G R A TIZ RGO T I L
ISR 2SI, REARAF AR I P S SR T AR RO ACR
h. £F POE BEieHiRBL SmEEZAILITHRIE

I AR G 2 (AT A SIS, T AR ELE R
MR R I AL, (BRI [P 455 5 tH — 28
ARFEGERF, AHTFEA T T TRYIRIFLC &M E I,
W EERF MR IR & R IR R A 25 SR,

(—) L SREFEEERAIEARDERHITIE

TS b T TR H A, 5 IR I 20 & B B A A T e 3
T BAT SO R I S SRS S T, I S SRS Al
T, BERET A T AORSHE . RS HBURMAECR 7 S S i
WS 7y, Podie A SR IRIELD &, SRERIN B LS
L, REISR IR RO

(=) IRBERHENENRFRE

EHE UG S RIS & i B 05 5 S iy S e vt
Fr6EfE, HRITREA DGR ER, Kalh— DAk

TRL i SR A RILZE ], BN AR T R — SR B R @ 5T
HEZMERAEN I, XA B T EE N EARS B2 HRAT Ry
s TB AT ASE A E VR HIE— 2R A SO R (R B R
TR, Pk, M, g LgEndg—mayk
R EAERIMER,, PTLMRIR AR . fhod . Wi, MRSk
SRR LR A T BO v, RS A B R R |
AR ATUTEIR . TR SR R R e A G

(=) R EEEERTEE S R EEE

PN = S VA= OF {20 2 ebri s 8 2 IR B R P bR & D)
AHER MM L, NER, BSOS T h I A B PRI TR
G, SHERIEXAITE. EEEIE RN R, H
P PRE RO RIS | bR BB,
TREHUEI e B AL

(M) AAHEEEANRECEREERSE

FEFFERABET |, TRk iR, AR
FarhsRil | SRR IR, ROZIE IRl E 7T AR T
Bto VSRR AT EAE A | FZ Lt (2
TR RIS A IR R R EALSTT, SETRE A
B FCRERT, HIINZe LIRSS, JRE AR, v it
B2HAETTAe AREHFRTARERLL, WTRUE T TEITAl
Te NS BRI R BN, IE AR . BRI F B
JESHH S R BT, PR IS AN B Eh L, BERESE
TR R, (ERTRA SR F SR B, Jf
TET NITBERHAR, SBEGATENME . (FRL.

. .
7N, i

TRWEAL A i B R P IR T i E e, R s
[T AE 5 IR BRI 2 AT . SCEELL POE S
MR, FHIPPAN F I A, IR B G 2508 A TR 22
AMBEIERT TGS, BT ERHETO RS, JEEET
FAR A RS A ARETRERi T S

24k

[1] Maria Pecoraro,Outi Uusitalo. Exploring the everyday retail experience: The
discourses of style and design[J]. Journal of Consumer Behaviour,2014,13(6).

[2] BRIR | BEWENT . FET POE HEIG I o e IR SR 23 AT JR T 58 DA R4 17
{1l [J]. SRS, 2020(03):149-151.

[3] Rosenbaum MS. 2006. Exploring the Social Supportive Role of Third Places in

Consumers' Lives. Journal of Service Research 9 (1): 59-72.

[4] Wahhaj AHMED,Mohammad A. HASSANAIN. POST-OCCUPANCY
EVALUATION OF A UNIVERSITY SHOPPING MALL FACILITY[J]. Architecture,
Civil Engineering, Environment,2020,13(2). SHOPPING MALL FACILITY[J].
Architecture, Civil Engineering, Environment,2020,13(2).

[5] XUSEHE | BREER . B TSGR [M] ZRF A=A, 2005.1 ISBN 7-81089-786-1
[61 743 . BB ELIB I AR 2 R (0. ol ae | 2019(27): 55-56.

[7) XURE S, 45 71 8 2 65 By Ml s =X i R AR A A 4 R i AR 1) kiR
P1,2020(04):131-132.

Copyright © This Work is Licensed under A Commons Attribution-Non Commercial 4.0 International License. | 057



	基于POE理论的旅游纪念品商店空间设计研究——以澳门龙环葡韵为例

