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Abstract : Under the background of new media, the reform of marketing-related courses has become a crucial
link in promoting discipline upgrading and advancing the reform of talent training. Taking the course
"New Media Marketing" as a typical case, this paper proposes a collaborative reform path from
three dimensions: teaching content, teaching mode and evaluation system. Specifically, it involves
constructing an interdisciplinary content system, implementing a teaching mode integrated with project—
driven learning and real-world scenarios, and adopting a process—oriented and multi-dimensional
evaluation mechanism. This study is intended to provide a valuable reference for the construction and
improvement of similar courses in related fields.
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