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Construction and Practice of the Innovation Ability Training System for
Students in the New Media Marketing Professional Group Under the
Perspective of "Science-Education + Industry-Education”
Double-Drive Integration

Xu Xiaohua, Wang Xiaomin
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Abstract : With the rapid development of the digital economy and the new media industry, the new media
marketing field has put forward new requirements for talents' innovative thinking, practical ability
and comprehensive literacy. However, the traditional single vocational education training model in
the teaching process is difficult to meet the talent needs in the current industrial development. The
new teaching model based on the double—drive integration of science—education integration and
industry—education integration can help teachers analyze the deficiencies in the current innovation
ability training of students in the professional group and make targeted improvements. This model
emphasizes the combination of theory and practice, and further enhances students' innovation ability
and ability to solve practical problems by encouraging them to participate in project—driven learning.
Therefore, starting from the current situation of innovation ability training for students in the new
media marketing professional group, this paper deeply analyzes the importance of innovation ability
training for students in the new media marketing professional group under the perspective of “science—
education + industry—education" double—drive integration, and conducts an in—depth discussion on
the construction and practice paths of the innovation ability training system for students in the new
media marketing professional group under this perspective. It is hoped to provide new ideas for higher
vocational colleges to cultivate high—quality talents that meet the needs of the new media marketing
industry.

Keywords : science-education integration; industry—-education integration; double-drive; new media
marketing professional group; innovation ability training
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