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Abstract :

Against the backdrop of continuous national policies supporting rural e-commerce and the upgrading

of consumer demand, advancing the branding of agricultural products is a crucial measure to address

the disconnect between production and sales and facilitate rural revitalization. This paper, based on the

current state of the agricultural e-commerce industry, elaborates on the practical significance of brand

building, outlines the foundational conditions already in place for agricultural product branding at this

stage, and identifies common industry issues such as chaotic quality standards, outdated marketing

strategies, and inadequate operational systems. The study constructs a comprehensive implementation

framework for brand building across four dimensions: standardized quality control, differentiated

brand positioning, diversified marketing innovation, and systematic operational upgrades. The research

findings can effectively help agricultural products break free from the low—price homogenization

competition landscape, enhance market competitiveness, and provide practical references for

agricultural industry transformation, farmer income growth, and holistic rural revitalization.
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