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Research on Innovative Design of Tourism Cultural and Creative Fridge
Magnets Incorporating Architectural Landmarks and Food Culture
Elements of Yanji
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College of Fine Arts, Yanbian University, Yanji, Jilin 133000

Abstract : With the in—depth integration of the cultural and tourism industries, tourism cultural and creative
souvenirs have become a core medium for the dissemination of regional culture. Yaniji, as the core
area of the Chinese Korean ethnic group settlement, boasts abundant traditional architectural and
distinctive food culture resources. However, tourism cultural and creative fridge magnets commonly
face issues such as superficial cultural expression, fragmented design of multiple elements, and a
lack of interactive experiences, resulting in insufficient market competitiveness and difficulty in meeting
the personalized and experiential needs of modern tourists. This study employs literature research,
field surveys, and design experiments to systematically extract the core visual elements of Yaniji's
architectural landmarks and representative foods. Two series of fridge magnets are designed,
featuring a "Yanji map base with detachable architectural/food modules," achieving an integrated
presentation and interactive experience of dual cultural elements. This research enriches the practical
pathways for integrating multiple elements in cultural and creative products of ethnic minorities,
provides feasible solutions for the development of tourism cultural and creative souvenirs in Yaniji, and
supports the inheritance of traditional Korean culture and the high—quality development of the local
cultural and tourism industry. .

Keywords : architectural and food culture; cultural and creative fridge magnets; element integration;
interactive design
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