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IP Design Practice of Healing Plush Toys Under Youth’s Ugliness
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Abstract : Purpose Today, with the highly differentiated media and increasingly prominent subcultural circles,
the preference of young people for ugly—cute style products has become very prominent, and the IP
of healing plush toys has excellent development opportunities. However, at present, most relevant
design practices rely on designers' intuition and existing experience, lacking a theoretical framework
for effectively transforming abstract aesthetic psychology into systematic design strategies.
Therefore, this paper takes young people's aesthetic psychology as the entry point to systematically
and hierarchically explore the effective path for the IP image design of healing plush toys.Method
This paper first clarifies the evolution context and basic characteristics of young people's aesthetic
psychology through literature analysis, questionnaire survey, case comparison and other methods,
then constructs a three—layer integrated design strategy model of "visual layer — emotional layer
— narrative layer" based on this, and finally applies this model to the design practice of the "Guduo
Maoni" series IP. Conclusion Through the research, this paper finds that the essence of young people's
aesthetic psychology is actually ugly—cuteness rather than pure ugliness. For the successful design
of ugly—cute healing IP, it is not only necessary to attract attention visually, but also to arouse the
emotional resonance of young people. Designing according to the integrated model can improve the
visual recognition, emotional resonance and social communication value of IP images, and has direct
and clear practical significance for the emotional and differentiated upgrading of the plush toy industry.
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