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Abstract : As a unique regional cultural phenomenon in the history of modern Chinese literature, Guilin Anti—-Japanese
War literature carries rich historical memories and spiritual values of "cultural resistance." However,
in the current international communication landscape, the external influence of Guilin Anti—-Japanese
War literature falls far short of Guilin's natural landscapes, and its dissemination challenges reflect the
widespread difficulties in promoting regional red cultural resources globally. Taking Guilin Anti-Japanese
War literature as a case study, this paper systematically examines its core resources and cross—cultural
values, analyzes practical dilemmas from four dimensions—communication subjects, content, channels,
and reception contexts—and proposes five strategic approaches: narrative reconstruction, immersive
experiences, micro—media and cross—media communication, cultural adaptation and translation strategies,
and multi-stakeholder collaboration. The study suggests that the international dissemination of regional
anti-Japanese war literature should transcend the traditional "work translation and introduction" model
and adopt a composite path of "experience activation + value resonance," transforming local historical
memories into participatory and empathetic global cultural experiences.
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