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Exploration of Teaching Model Reforms for Marketing Majors in the Context
of Artificial Intelligence
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Abstract : The rapid development of artificial intelligence technology has driven the marketing industry into the
deep water zone of digital transformation, putting forward new requirements for the compound skills
of marketing professionals in vocational colleges. Currently, there are shortcomings in the marketing
teaching in higher vocational colleges in terms of the curriculum system, teaching staff, and practical
teaching, which leads to a serious disconnection between talent cultivation and the job demands of
enterprises. Based on the theory of industry—education integration and the concept of competency—
based education, this paper starts from the analysis of the root causes of the problems and proposes
a three—dimensional reform path of "reconstructing the curriculum system, building a compound
teaching staff, and establishing a dual-track practical training system". The research proves that this
reform path can effectively enhance students' core abilities such as the application of Al tools and
data—driven decision—making, providing theoretical support and practical models for higher vocational
colleges to cultivate marketing skilled talents that meet the needs of the digital era.
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