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Analysis of the Teaching Transformation Path of Omnichannel Advertising
Planning and Marketing Major Empowered by Intelligent Technology

Sun Yang
Shandong Communication & Media College, Ji'nan, Shandong 250000

Abstract : With the rapid development of intelligent technologies such as AIGC, big data, and multimodal
interaction, the omnichannel era has arrived. Media forms, information presentation methods, and
communication channels have all undergone changes, driving the transformation of the development
model and operation process of the omnichannel advertising industry, and putting forward
higher requirements for the comprehensive capabilities of industry talents. Based on the intelligent
transformation trend of the omnichannel advertising industry, this paper clarifies the industry changes
and professional training positioning empowered by intelligent technology, analyzes the practical
dilemmas faced by professional teaching, and explores the teaching transformation path of the major
under the empowerment of intelligent technology. It is expected to provide practical reference for
cultivating high—quality compound advertising talents.
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