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Research on the Foundation, Bottlenecks and Realization Path of
"Heilongyoupin” Exporting to Russia from the Perspective of Digital Trade

Wei Shirui, Cao Siyuan, Zhang Xingi, Jin Yuehan
School of Economics and Business Administration, Heilongjiang University, Harbin, Heilongjiang 150080

Abstract : Against the backdrop of the continuous deepening of China—Russia economic and trade cooperation, the
accelerated development of cross—border e-commerce, and the ongoing promotion of Heilongjiang's opening—
up to the north, studying the export of "Heitu Youpin" (High—Quality Products from Black Soil) to Russia not only
contributes to enhancing the internationalization level of Heilongjiang's high—quality agricultural products but also
provides practical references for border provinces to promote their agricultural brands "going global" through
digital trade. This paper analyzes the export of "Heitu Youpin" to Russia from three perspectives: the realistic
foundation, major bottlenecks, and implementation paths, based on the perspective of digital trade. The study
suggests that "Heitu Youpin" has established a solid foundation for export to Russia in terms of product supply,
geographical access, digital support, and policy environment. However, there are still shortcomings in brand
recognition, product adaptation, standard alignment, logistics fulfilment, and localized operations. In the future,
efforts should be made in digital product selection, digital marketing, digital channels, digital compliance, and
digital supply chains to promote the export of "Heitu Youpin" to Russia.
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