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Research on the Growth of Brand Store Broadcast and the Conversion Path of
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Abstract : From being driven by traffic dividends to being driven by operational efficiency, brand store
broadcasting is gradually becoming the core scenario of brand content e—commerce. Unlike the
past single event+price driven live streaming format, brand store broadcasting now focuses more
on content acquisition, user understanding, trust building, and continuous conversion, while brand
live streaming is no longer simply about instant conversion. But it also undertakes functions such as
product value expression, consumer scenario reconstruction, user relationship precipitation, and long—
term business collaboration. How to achieve stable growth in store broadcasting scenarios? How
to use content e-commerce to improve conversion rates? It has become a key issue in brand live
streaming operations. Therefore, it is necessary to build a more stable conversion content system
based on the characteristics of the brand itself, and provide a path model and optimization direction
for brand store broadcast growth in the following text, aiming to provide reference for brand live
broadcast operation, content e~-commerce conversion, and long—term store broadcast mechanism
construction.

Keywords : brand store broadcast; content e-commerce; live streaming e-commerce; conversion pathway;
store broadcasting operation
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