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Speech Communication and City Image Construction: A Case Study of the TV
Series "Blossoms Shanghai”
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Abstract : With the rapid development of science and technology and the widespread popularity of digital media,
audio—visual images have become a widely recognized used major medium of communication,
and have become an important way for people to obtain information and understand the world.
In such a communication environment, the image of the city is no confined to the direct experience
of the city's material landscape, but is more reflected in the comprehensive perception and non-—
embodied experience of the individual to the city's and connotation. These perceptions, after in—depth
information encoding, become key elements to distinguish the characteristics between cities and to
construct a unique image of the city. Against the background widespread attention from all walks of
life to the concept of "Film and Television ", the importance of film and television works in shaping
the image of the city is increasingly highlighted Fiim and television works are not only the carrier of
cultural dissemination but also an important tool for shaping the image of the city. Compared with the
pure picture space display in visual images the oral communication in film and television works has
gradually become a key means to show the image of the city. This paper starts from the perspective
of oral communication, focuses on the perspective audio-linguistic symbols, and takes the TV play
"Blossoms" as an example, to discuss the influence and mechanism of film and television works on
the shaping of image under the perspective of oral communication, to provide new perspectives and
theoretical basis for the construction of contemporary urban image, and to further enrich the research
related to the shaping of urban.
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	口语传播与城市形象塑造——以电视剧《繁花》为例



