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Abstract :

This article mainly describes our joint support for the "Amma's Herbal Garden" project led by the staff

of the Yongsheng Community Rural Development Association. We assisted rural left—-behind women

in earning income through herbal medicine cultivation. However, due to various factors, the sales of

herbal medicines encountered bottlenecks. We helped the herbal garden gain more attention from new

media by designing a new brand logo and packaging for the herbal medicines, hoping to break through

the bottleneck and increase the income of the amma's from selling herbal medicines.
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