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Abstract : The deep penetration of digital technology has opened up an innovative path for the integration of
agricultural product production and sales. By breaking down information silos, optimizing resource
allocation, and strengthening supply—demand interaction, it promotes dynamic adaptation between
agricultural production and market demand. The core of integrated production and sales of
agricultural products lies in building a full chain collaborative system of "precise production, efficient
circulation, precise sales, and integrated services", and digital empowerment injects new momentum
of intelligence, dataization, and networking into this system. This article is based on the practical
characteristics of digital technology in the field of agriculture. From four dimensions: intelligent
monitoring at the production end, intelligent scheduling at the distribution end, precise matching at the
sales end, and integrated support at the service end, it explores specific strategies for empowering the
integration of production and sales of agricultural products through digitalization. It analyzes the key
role of data elements in improving the collaborative efficiency of the industrial chain, aiming to provide
practical guidance for upgrading the agricultural industrial chain and enhancing the competitiveness of
agricultural products in the market, and to assist in the modernization transformation of agriculture.
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agricultural upgrading
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