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Research on the Expansion of Traditional Intangible Cultural Heritage
Products from Zhoushan in Overseas E-commerce Markets under the "Dual
Circulation” Context—Take the Fishermen'’s Paintings of Zhoushan
as an Example

Shen Yanda
Zhejiang Zhoushan Tourism and Health College, Zhoushan, Zhejiang 316100

Abstract : Under the new development pattern of dual circulation, non heritage cultural and creative industries
leveraging cross—border e—~commerce to go global is an important path for Chinese culture to "go
global" and upgrade local non heritage industries. This article takes Zhoushan fishermen's paintings
as an example and finds that they have unique advantages in marine culture and differentiated
competitiveness, but there are problems such as single product, weak brand, closed channels,
insufficient intellectual property protection, and lack of cross—border operation capabilities. They face
cultural awareness, supply chain, compliance, and marketing barriers. Based on this, a strategy for
going global is proposed from four aspects: product innovation, channel layout, brand marketing,
and compliance assurance, to assist in the transformation from local intangible cultural heritage to
international cultural products, and provide reference for similar intangible cultural heritage to go global.

Keywords : dual loop; Zhoushan fishermen's paintings; non legacy cultural and creative works; cross
border e-commerce; overseas market expansion; cultural export
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	“双循环”背景下舟山传统非遗文创产品在海外跨境电商市场拓展的研究——以舟山渔民画为例

