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Abstract : As animportant carrier for the inheritance and development of local catering culture, regional catering
brands continue to highlight their strategic value in the context of consumption upgrading in the new era.
They are not only symbols of regional culture, but also important witnesses of historical development.
Taking the catering culture of Chuzhou, Lishui as the research object, based on the theory of brand
assets and the perspective of cultural IP construction, this paper systematically analyzes the current
situation and existing problems of its brand construction by using policy text analysis, field research,
case comparison and data analysis methods. The research shows that the current Chuzhou catering
brands have problems such as insufficient excavation of cultural symbols, lack of standardization
system, insufficient policy support and scattered brand effects. In response to the above problems, this
study innovatively constructs a three—dimensional path for catering brand IP construction from three
dimensions: society, market and government, providing an operable strategic system for the branding
and IP transformation of Lishui Chuzhou catering, and also providing a theoretical framework and
practical paradigm for the modern inheritance and innovative development of catering culture in similar
regions in China.
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