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The Boom of "Guzi Economy”: Why Such Commodities Have Gained
Immense Popularity Among Gen Z Consumers
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Abstract : "Goods economy" has emerged as a hot topic in recent years, experiencing rapid development within
the anime industry. Terms such as "barajitsu" and "tankobon" have gradually entered the public eye,
and various products involved in this economic category have gained popularity among consumers,
primarily those from the "Z generation". This article explores the development history, advantages,
and reasons for the popularity of the goods economy, analyzes the reasons why young consumers
are eagerly paying attention to and pursuing such products, and attempts to draw conclusions on
the correct approach to this economic category and related subcultures. It objectively analyzes the
pros and cons of this industry, consumption model, and related subcultures. As an emerging product,
"goods" have become a source of spiritual comfort for its consumers. The wide range of IPs involved
in its products has garnered support from fans of different IPs, giving the goods economy a strong
development momentum.

Keywords : Guzi Economy; subculture; two-dimensional culture (ACGN); cultural consumption;
emotional sustenance
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