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The Application of Ethnic Cultural Elements in the Visual Image Design of
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Abstract : Against the backdrop of the increasing globalization, commercialization and mediatization of modern
sports events, visual image design has become a core carrier for event brand building, cultural
expression and audience connection. Meanwhile, with the continuous enhancement of China's cultural
confidence and the in—depth advancement of the cultural and tourism integration development
strategy, ethnic cultural elements, as important cultural resources, are gradually integrated into diverse
scenarios such as sports events and sports cultural tourism, becoming a key factor in enhancing
the cultural connotation of events and shaping differentiated brand images. This paper conducts a
systematic study on the integration paths and values of ethnic cultural elements in the visual image
design of modern sports events. Firstly, it analyzes the application value of ethnic cultural elements
in the visual image design of sports events. Secondly, combined with the concepts of "scene
empowerment" and "experience shaping” in the construction of regional sports cultural tourism IP, it
proposes specific application strategies of ethnic cultural elements in the visual design of sports events.
The purpose is to explore how to realize the creative transformation and innovative development of
ethnic culture in sports events through visual design, convey event spirit, shape brand personality and
enhance cultural identity through design.
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