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Abstract :

With the integrated development of the mobile Internet and social media, social platform data has

become a core element supporting the transformation of the modern tourism industry and the upgrading

of the promotion ecosystem. This paper explains the application value of social platform data in the

design of tourism promotion content from the dimensions of reshaping tourists' cognitive decision—

making models, deepening cultural and emotional narratives, and driving industrial traffic monetization.

It also proposes strategies for designing tourism promotion content based on social platform data, so

as to build a data—empowered integrated closed loop of "content—experience—consumption“. Thus,

it promotes the high—quality transformation of the tourism industry from "traffic attraction" to "value

precipitation" and from "viral popularity as an Internet celebrity" to "sustained long—term development".
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