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Research on the Integration Path of Brand Planning Competition into
Financial Management Professional Courses
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Nantong Institute of Technology, Nantong, Jiangsu 226000

Abstract : Against the backdrop of the digital economy and the integration of interdisciplinary disciplines, the
current teaching of financial management majors generally has the problem of emphasizing theory over
practice, resulting in obvious deficiencies in students' comprehensive decision—-making and innovative
abilities. To address this challenge, based on literature analysis, case studies and demand surveys,
this study systematically sorts out the teaching status quo of financial management majors and the
educational value of brand planning competitions, and further proposes a three—level integration
path of "macro—medium-micro". Centering on three dimensions—curriculum system, teaching
implementation and specific methods—the path organically integrates competition elements into the
entire teaching process, and constructs a teaching model that highlights project-based learning and
emphasizes the integration of business and finance. The study also designs specific implementation
plans and guarantee systems, and conducts a forward—looking discussion on potential challenges
and corresponding countermeasures.
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