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A Study on "Branded Narratives” in University Thematic Promotional Videos

Ye Luyang
Shandong Agricultural University, Taian, Shandong 271000

Abstract : Within the context of integrated media platform dissemination in higher education institutions, thematic
promotional videos have evolved from introductory communications centered on institutional
information display toward brand—oriented narratives integrating emotional resonance and symbolic
recognition. Given that existing research predominantly remains at the level of summarizing practical
creative experiences, lacking reusable theoretical frameworks and explanatory mechanisms, this
study introduces narrative typology and brand communication theory. It focuses on how thematic
promotional videos achieve external image construction and campus cultural brand shaping at the
visual narrative level within the framework of brand core value recognition. By examining dimensions
such as cinematography, audio—visual coordination, screen symbols, and recognizability, it constructs
a typological matrix and reveals the generative chain of "narrative structure—emotional symbols—
brand shaping." This research aims to propose a visual narrative typology framework and brand—
shaping mechanism for university thematic promotional videos, providing theoretical reference and
creative pathways for differentiated external image expression and sustained accumulation of campus
cultural brands.
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