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Research on Teaching Reform of Marketing Curriculum in Higher Vocational
Education from the Perspective of Digital Intelligence: A Case Study of
"Business Data Analysis and Application”

Fang Xiaoyu
Weifang Vocational College, Weifang Shandong 262100

Abstract : Against the backdrop of the rapid development of the digital economy, the teaching of marketing
majors in higher vocational colleges urgently needs to undergo a digital—intelligent transformation.
Taking the course Business Data Analysis and Application as an example, this paper conducts an in—
depth analysis of the existing problems in current teaching, such as ambiguous course positioning,
outdated content, monotonous teaching methods, insufficient practical training support, weak faculty
capabilities, and one-sided evaluation methods. On this basis, a systematic implementation path for
course reform is proposed from six aspects: reconstructing course positioning, optimizing teaching
content, innovating the "ideological and political guidance, three—stage progressive" teaching
model, improving practical training conditions, strengthening faculty development, and reforming the
evaluation system. The reform emphasizes real-project—driven learning and focuses on cultivating
students' integrated abilities in data thinking and practical application. It aims to provide an actionable
practical path for teaching reforms of similar courses in higher vocational colleges and to enhance the
adaptability of talent cultivation to the demands of the digital economy.
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application; course reform
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 ——以《商务数据分析与应用》为例



