rea i B 2 AR N XSO [ P A& 138 RS 7R iR e o
— L "IZREET

s

BB
WZREHZER VS, LLIZR #Eh 261000
DOI: 10.61369/ETR.2026050042

i E | EERURALRRNSSREERMUSEBHNESRT, REBZEERNRAPEXCEREBNEZRAERK,
HBRTERERRE, BFEETESKREANNCREEAESE., FNAOSAEE. BL “HiFhERE. #
WIS BIISERER, AL “UFESRE" ARMMANSR, EERMEESEXUEBRERIET, SheKE
FHEEARENHERENNTEMSENIK, FIMEEEEIEPEGNEZEM, HMNREKR, SIBRTA.
EESASZENHSHIERERANIEFREZ. ARIANA, SREEEBZELIEBERNEFMABRRLNIESA
TEFGRR, BESENHRNG, HHBZER “UESE @ “EHEEE" BT, MIRA “LFESRE" NE
PrEEREE,

X @B i\ : SREBRLE; BRESE; SUUEBRED; EFBRE; ILERSE

A Study on the Cultivation Pathways for International University Students as
Regional Cultural Communicators: A Case Study of the "Shandong Story”--
Shandong Vocational College of Science and Technology
Guan Qingxiao
Shandong Vocational College of Science and Technology, Weifang, Shandong 261000

Abstract : Against the backdrop of deepening globalization and the ongoing internationalization of higher
education, international students in China have gradually emerged as significant non—governmental
actors in the international dissemination of Chinese culture. Compared to official communication
channels, the cultural narratives shaped by international students based on personal experiences
tend to be more authentic, relatable, and credible. In response to the practical need to "effectively
communicate China's stories and local stories," this study focuses on the "Shandong Story" as a
specific case. Drawing on international communication and cross—cultural communication theories,
it analyzes the practical foundations and current capabilities of university international students as
regional cultural communicators, explores the main challenges they encounter in the dissemination
process, and proposes systematic cultivation pathways encompassing curriculum design, practical
platforms, communication tools, and support mechanisms. The study argues that universities
should integrate the cultivation of international students' cultural communication capabilities into
their internationalization strategies and talent development systems. Through multi—dimensional
collaborative mechanisms, universities can facilitate the transformation of international students from
“cultural recipients" to "active communicators," thereby enhancing the effectiveness of the international
dissemination of the "Shandong Story."

Keywords : university international students; international communication; cultural communication
competence; cultivation pathways; Shandong story
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