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The Third Session of the 14th National People's Congress held in March 2025 mentioned the

amid the Healthy China strategy and the trend

of consumption upgrading, superfood tea, with its health labels such as "low sugar, high fiber,

and antioxidant," has become a focal point of innovation in the new tea beverage industry. This

study employed quota sampling and multi-stage random sampling to collect a total of 1,422 valid

questionnaires both online and offline, utilizing Logistic regression to uncover the key factors influencing

consumers' purchasing decisions. The research found that when making purchasing decisions,

consumers pay more attention to the health and additives—free nature of the product, its unique

taste, and the information dissemination on social media. Based on these findings, different paths for

industrial upgrading are proposed in terms of product, price, channel, and promotional strategies.
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