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Abstract :

Keywords :

With the rapid development of new quality productive forces and the deepening integration of financial
technology, the landscape, tools, and logic of financial marketing are undergoing fundamental reshaping,
posing unprecedented challenges to the cultivation of financial marketing talent. Traditional financial
marketing models are increasingly inadequate in addressing the diversification of financial products and
the dynamic changes in customer demands. The advancement of digital finance is compelling financial
institutions to accelerate their marketing digital transformation, shifting marketing strategies from "one—
time tactics" to digital management of "full-scenario marketing." Against this backdrop, the teaching reform
of financial marketing courses has become imperative.This study investigates the impact of new quality
productive forces on the teaching of financial marketing courses, guided by constructivist theory, to explore
a teaching model that keeps pace with the times. By constructing a teaching strategy characterized by
“three leaps, seven links, and three educational dimensions," the research aims to enhance teaching quality
and promote systematic reform and innovation in financial marketing courses. This model emphasizes the
cultivation of students' practical abilities and innovative thinking, enabling them to better adapt to the rapid
development of the financial technology industry and meet the demand for high—quality, interdisciplinary
financial marketing professionals.
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