HERA | EDUCATIONAL TECHNOLOGY

FLZ ISR A T H R AN AR M i RS2 I 3 2
BT U5 S L] 73

IRIGH5
NETHRIEARSE, L X5 322000
DOI: 10.61369/RTED.2026010004
i E : 5T, ER/REVETEFRRERR, EHEREEWNANEESBARR, HEMRERREEPLEEEN
8, BETH—K#HE, EBRZEEIRERMANEETFRME . AGEAHSMBIEL, LEERE/NMIEI RN
DHERESE, MTEHBESHEMEENTRNNEER. ARLN, XETUBHNSTHEMBOLE, SHE
BiER. XEE, MNMEETRERANEBHERESEE, AN, TEHESEBMS, Wi, FXEERT SEFRSE
B, BRTFAZEENERHEMBREABCHREZNDEHRERSENEE,
x 8 | : #H=FE; BEMIEL; SERWD; JBE; EiE

Analysis of the Resource Leverage Mechanism for Brand Influence Generation
of Small and Micro E-Commerce Enterprises from the Perspective of Social
Networks
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Abstract : At present, due to insufficient resource scale, small and micro e—~commerce enterprises often fall
into predicaments when building brand influence. Social networks occupy an important position in
resource integration and serve as a major carrier for it, which can create favorable conditions for such
enterprises to break through development bottlenecks. Based on social network theory and focusing
on the generation process of brand influence of small and micro e—commerce enterprises, this paper
analyzes the internal logic of their leveraging resources through social networks. The study finds
that by constructing diversified social networks, such enterprises can efficiently integrate information,
relationships and other resources, thus forming their own characteristics in brand expression and
continuously improving their communication advantages. In addition, this paper also elaborates on
practical cases, which is conducive to providing useful references for such enterprises to enhance their
brand influence with the help of social networks.

Keywords : social networks; small and micro e-commerce enterprises; brand influence; resources;
leverage mechanism

515

4T, BFEFHTHAEATSICLANR, THRFEEHE, I FETHREZE, BN, nizial
F 5 RGBT S S rp e T — RS, (BRI AR 29 T HR R iR Y i%2s i H A
FERTEROY . Fab . DI AANRSE, THRIMME SR, ARG, AVARERPSNR R, 2Ese s M
DG, R AR EEEE, YIRS & 5 D AN ATBERR | T SRE S AT OC R, MR T R PR A &
oo DA MZNIA , DItz @ Mg ST . BEESE, ARSI YT, AR EETTISRIEIN, aB St A
FERHANEAEFIZL, REISHES .

— . BRI ESRESENRSEERE 7R, s TR0, SR, R,

LA IR R T I AE BRI %R A A
(—) #HEMEhEZLEIRIER FRGERL . NARIEZAREE, WETaHRIT. Tl Esas
R NI R W 2 R — MR RS, BETURERE WA, LIRMESASORET S S 2 MEeEsch, Ea

062 | Copyright © This Work is Licensed under A Commons Attribution-Non Commercial 4.0 International License.



S HRATZENARSE, PRI REIR ;KRR FIH
RSE R AT AL ROk 2 MRS AR A R, T RSP
BHIEE. GIFRAR, WAL BT R E GIFR R . AHZE
TSR R RS, BB REAF TR, XEAR
TR LR, LS BB R TT R BRI L
EIEE TH . SORTTEME Sy, HARPRAYE . 61577
RS =I7 s, JHEd midrs . RS s, AF)
T B E BRI . R BHIRE L, PR LA E AL
GO, il i R SO T VR IR, Boxd il f i
KRR RBBE, FE0 SAFA R IR AR, B0 i g i
VAL 1A

(=) MBS FRISARBISFHER

A MRS, HR AN ARG RO R
PR, RPANE SR A, ST BRI TACER
—, WEREER, SN REZOIME + HARZAREHILR
PTG BT, DT E 770G HL SR B UM ot SRR AR A, 3 S0 B R
B REIESEAG— Y N T, AT A, IR
PN, HOA AR BL 7y, RPRAERIREEER, kT
HREAATMIETTIA, BB ERREAC N e SE S
S =, DMERZA S B N, % el T SRR Iae A
SE, UL, PRI N WS e P AR . AR, R,
REPEACHINE, BRERIR S, MBI R. 82,
I LN, LA/ INYREIS R EUE O E S A EE AT
HRIGHEICA, e AT

(=) MBEFNRERESRE

R /N M AR ORI DL, 2R IR 1 77 5K
Trik, WMEBIARURE. 7k, DARIEERRITTEC, Db A
B AT. D, FIEREIEARY A, TR Ml
WA IR TR, TEIZS PR SCHETT i, B 2Ry 504
T OME AT SR R, A S T/INRSCR ™ i,
e, AZOURA R AU eI TR, TR
TR BER R, BLREZRATAR LAY A2 B, FEE L BRI AR
M, BIFI TN RS ES), A Y AR
T, KRB M7 W 5 WS A . B2 I [] R 9 755K
8, T RO IR EE, LRSSk, HaXARsh A
—H, TR

—. BiFEERmER WD OE

(—) BREES5EENEEENH

LR N FE SR A A 2 W 2 B 2 s, SRR T T Y BT
G5B EE LB AR BRI TR AL, (LR R A O
18, BUJydh g pk, iniEd S A E SRR, Byl T iR
TATR, FHECHE BRI A, AR IEa TR0,
PLGEIRA S e L, S22 eSS, anxyE 2 S ) Bt
THA, WIS OCS, dniEm e, AMECEEOUE, DAER B4
AR Sz AT R BEERAZFE, BELEETS, R

AIEEENT; SRR O s 2 AR R &R, FEHDT
PR IR, R i E R AT . HEAHOR
S Y 25 7= WA b U+ e = R WAl i) oS 2 B B
FHES R RRIRSS R w7 e, 1L R S ARz
AT E

PR /NG AR AT SR VRS A O IRPAGE 7 SR TR A7y
B MR —EE, PRI AR i e hs, 51t
[T, ot B A e 7 SRR PRI SE LY, T 47 A o e
AL SR B, BT AT IREAT RIS A, A i
FRES T WA B B, BEABIRE R SR B, RO
REREESG L, B 1R EE R AT R A e, T Ve
EAWTEE SR, BETTONER AN T S A g

(Z) BRESSmEEET B

PR /N P AR i S 0, (R HE DRy, WA
By BEURAL AL, PG Be, (O AR IR ) — KB
J1o BERIRME SR — RIS 0T RS, TR 4 S Ry EE 2L
TR S . B, MR XL R
BAHMS . NG, AR THREEEEX WA EE, 75
A GBI REEAIRR 1

FLR /NI AR RS T R R SUHI RO TN 28, 7 SR 22 2
HEAESM%, BoEsd ERZTRE, A TE RS, W
MZEIE . TR IOER I A, MR MG, B
PRI SIEIN, ERESNAREE, BT,
SREZ AL, HIEERRNAIFEN MR, A0
JfE R EZ EAATTE . BRibz8h, ek W EAUE SRR IR B
ARG, TR ML SR, WRETTIRB AL, Rl
AR T o

(=) BRRRS REMIRNE

FELTE /NG A B SRS X — WU, REABHFERUIL i i 50
WAy, i IR R, (R REIE IR, W R AT
AT RER BRI, Wi B T R EUIR S5 BT AL
T A, XS T S T LB BRI TR A AT A
AU, BB Bk T A S RSN D BUAR, R o o P AE T A2
AL, A AR R T B R AR AT N R
S, DM ARSI T X PR A AL .

FIRFIER SRR, HL RNl b AT Y SRS, B
THEX R, FRmmaET 0, WRREER. SR, #7
SRR, DAMERAL TS RSB, AR e
HI—#B53, BVEAATE) . AnEET 30 25 5 SN 7 i B BB EAT
BE, BT TR CTHRT AR R RIE AR T R4, X AR R
Pt LRICAEHUR], L2 AT i MR B IR 226 T
WIBTEER, FHEGHENEWT, ARTRP RIS 5
B SRR AL, PR /N A M R £ A 5835 T O B2 A 1
L, B AR OB, SRR A S o

(79 ) FRhRSLR 704 R SRR

X B—F LMD BRI RN, FEA1s2 A,

& OE

Copyright © This Work is Licensed under A Commons Attribution-Non Commercial 4.0 International License. | 063



HERA | EDUCATIONAL TECHNOLOGY

ERHFAHE, (UK KSR EE . — MERHIHLZ,
BIEGNTTHE T AL &M%, HE SR B HEEE, E3TR%
hERAERI. Ho, MIhEEGEARE, BT HAAH
W, TRHEREGR, WS, HFEdRGEE, MET M
SEGL, BTG, fMASEEN MMENL BfS, AU AFIHRES
PHZOOIE S L SR TR, BT AT A B
THERRAME R, JERIC R PO R ER A TER R, A7
AT T ORI AR T S MEARIN, IR A TEALN 28
HIE, FEMUF I LA, ST R ikt RSN
o FRMTTREE BN )G, ZMMRAO RS, Eid
Rt + RAFHR, e TR R TIURME R, A pdf
PEET TSI o

243t

=. &

R, Ak T R MR, S AR R ) A
BAE T ARG, EHART B ESREET]. %kl
AL 2 P28 % =R BRI, AE BRI SERIEET,
AR, (RO B — KRB ). BG4S
SRR, SLEM AR T —Soe kit gk, BIRARIRIRSIIN 7T 2
ARSI ST, AERLIE SRR, SR HAR R, Rl
EHIBET . ZRIFTERI, R /I AR B R R T A S 4 h
SERSMER, TR AMUBREN, A AL S T 2% i B URR ST
eI, FREERIERPLETT R, R T R BN T o
AN, LTINS T AR BREE A TR R, USSR
W, Dkl A A .

(1] e BROCET |, S . B BURPE R N AL T —— Sk T4 TN ASL RS S G RIEE (1. HTAE2RAE | 2024(03): 41-53+156.

(2] ATt (LGRS T /Il i e A SR M5

BL R

SR 0] AE TR L2019, 38(35): 78-80.

131 S BEAMATT R T H R ( Sessmh B S5 F-E st et /N Rl B (R ACT- ST 28 ) (AT (). Hhie A RSEMIEIE S5 BE A, 2024(11):5-9.

(4] F45 . /Il R A LA (D). HIRZEDE ,2024,667(03): 146-148.

[5] XU B 5 /N MU TTIAE 5 R 9T S A 447 (0. AR L 2024(03):27-30.

[6] 7Rk . 7 MEARTRE S /Nl R AR 43T (1), R AT L 2023(24): 71-74.
[71 ERA& R . H/AINREREE AL TR S A AT 0], TR TR 2 Bt L 2023, 32(05): 79-88.

[8] FREAS . SRR IR AT R HH/ANMAMUAZ PR R EERZ ST (1. AHRZTE ,2023,659(31):10-12.
[9] SRHEN . R X5 WA /NS B FE R £l A R BLIR RN SRS (7). FPSCRHE IR (230 ) Z5F4THEE |, 2024(01): 077-080.

[10] AEpE . A ATHERA USRS (DI $tfH: SR, 2023,

064 | Copyright © This Work is Licensed under A Commons Attribution-Non Commercial 4.0 International License.



	社会网络视角下电商小微企业品牌影响力生成的资源撬动机制分析
	引言
	一、电商小微企业社会网络的资源构成与激活逻辑
	（ 一 ）社会网络中的核心资源类型
	（二）网络资源的识别与筛选原则
	（三）网络资源的激活路径与方法

	二、资源撬动生成品牌影响力的核心机制
	（ 一 ）资源整合与品牌价值塑造机制
	（二）资源传导与品牌传播扩散机制
	（三）资源反馈与品牌影响力优化机制
	（四）品牌影响力生成实践

	三、结语


