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Research on the Design and Application of Rural Cultural Tourism IP Image
in the Context of Rural Revitalization — A Case Study of Shizheng Town in
Pingyuan County, Guangdong Province

Ou Yang, Zhang Jiayao, Hong Juntao, Guan Chaoheng’
Guangzhou University, Guangzhou, Guangdong 510642

Abstract : As rural revitalization strategies advance, cultural revitalization has emerged as a vital pathway to
stimulate rural vitality and promote sustainable development. Rural cultural tourism IPs serve as key drivers
for cultural activation, brand building, and industrial integration. This study examines Shizheng Town in
Pingyuan County, Meizhou, Guangdong Province, employing a combination of field research, symbolic
analysis, design practice, and communication validation to systematically explore the entire process of
rural cultural tourism IP development—from conceptualization to product implementation and promotional
dissemination. The research evaluates local resources such as natural landscapes and Hakka cultural
heritage, designing an IP visual identity system that integrates Nantai Wofoshan Mountain, Shizheng River,
and Hakka culture. Four major series of cultural and creative products were developed, along with a three—
dimensional promotion strategy combining online dissemination, offline experiences, and cross—industry
collaborations. Optimization recommendations were provided regarding cost management, distribution
channels, and partnerships. This study not only offers a practical development plan for Shizheng Town
but also provides theoretical references and practical models for similar rural areas to advance cultural
revitalization and industrial integration through IP-based approaches.

Keywords : rural revitalization; cultural tourism IP; image design; cultural and creative products; Hakka
culture; Shizheng town
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