ZALEASS | CULTURAL RESEARCH

SET IR PR LT R A 5
—— L L LR

RN, aRRR=, SFFPUE
LR EEFE, 28 &L 230601
DOI:10.61369/HASS.2026010043
i g  REFEADESHRARECUERARNEENF, EERSSNRESRNAREBUHOFRDEEEXEE
HER. EREAICRALREES, RENFBERBEMAKER, REASDAITSECHEA=ZRRARL. EEHE
B, BEFFZERE, ETLURBEHCLLRMANPERBARNNEXMMEREN, HENNIRBELEEER
REARH. AXLINTEERETILMAREBEAMRNR, ERARESTENET LR RBENMEITFILCHTEEN
o, BEMENMARBNBEFRARFEEEE. ARELER, BEEMARE R, MARERS. MARER
KPFEEHH, NRENTZERE. TASE. ARNTSEMNS NREMEFEZERRNBERERM, XLLRR
BRERMHFAEAREFILMARENERAR.
X @ | : MARTE; BRAR; MEBITS; ABSE; RIRERK

A Study on Emotional Identification with Online-Famous Homestays Based on
Web Reviews-A Case Study of Moganshan Online-Famous Homestays

Chen Min , Zou Xiaolan, Nian Sifeng
School of Business, Anhui University, Hefei, Anhui 230601

Abstract : As a crucial lever for China's rural revitalization and the transformation and upgrading of the tourism
industry, homestays play a pivotal role in integrating idle rural resources and expanding the boundaries of
the accommodation industry. During the leapfrog development of the homestay industry, a large number of
distinctive homestays have emerged, and issues such as product homogenization, extensive management,
and fierce competition have inevitably arisen amidst the homestay boom. The Moganshan homestay
cluster has developed into a demonstration area and brand gathering place for Chinese homestay
development, boasting a relatively mature management system for internet—famous homestays. This paper
takes the internet—famous homestays in Moganshan, Deqing, Zhejiang as the research object, employs
content analysis to retrieve and analyze online reviews of Moganshan's internet—-famous homestays, and
summarizes the formation process of customers' emotional identification with internet—-famous homestays.
The research conclusion shows that customers exhibit positive emotions towards the spatial ambiance,
host attitude, immersive experience, and authentic rural life through continuous interaction with internet-
famous homestay products, services, and imagery. These positive emotional expressions collectively
constitute guests' emotional identification with Moganshan's internet—famous homestays.
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